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The Beyond Philosophy Perspective

Customer Experience 

is all we do!

Thought leadership is 

our differentiator

Offices in London, 

Atlanta with Partners in 

Europe & Asia

Fourth book launched 

in September 2010

Focus on the emotional side 

of the Customer Experience
Links with 

Academia
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We are Proud to Have Helped Some Great Organizationsé
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Introduction

The Cost-Health Outcome Balance

The Shift In Healthcare

The Artificial Divide in the Healthcare 

Experience

The Customer Experience Way

Recommendations

Q&A
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Healthcare  = Koyaanisqatsi

7

In the Hopi language, ñKoyaanisqatsiò 
means "crazy life, life in turmoil, life out of 

balance, life disintegrating, a state of life that 

calls for another way of livingñ

In the USA, one-third of health care 

expenditures, about $700 billion or nearly 

5% of GDP, did not improve health 

outcomes. (Source: Congressional Budget 

Office, 2006 )

In the UK, projections show that the cost  of 

the existing [NHS] system will almost double 

by 2026, yet without any improvement in the 

outcomes that could be achieved through 

radical reform. (Source: Kingôs Fund, 2010)


