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Audio Mode: @ Use Telephone

' Use Mic & Speakers

Dial: (8058) 879-4135
Access Code: 105-745-644
Audio PIN: 74
If you're already on the call, press #74# now.

GoToWebinar Example

. — -
\ Questions Log =
\ Welcome! Please ty Jestions/ ts
Interface Y B e et 3
control panel. ]
\\

[Enter a question for staff]

Audio: Useyour microphone andspeakers (VolP)or call inusing your telephone. : -
Dial: Give Online Punch

Webinar ID: 576-794-852
Access Code: .
Audio Pin: - Golo\vebinar™
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Why organizations dondt eng

1. 't could damage t he c16.nVeavil ppse sontrol of our brand and
reputation image

2. Security risk 16. Upper management wonot

3. Fear of the unknown support

4. So much of whatodos di sléuNagingan ROh(eturman inyestment)
shallow and we have real work to do with facts and figures

5. We donodt have t heo ti m8 Weare afraid of makipgea gnistake
contribute and moderate 19. Lack of experience

6. Our customers donodt uw6.eunwilling to be transparent

7. Traditional media is still bigger, we will 21. No money
use Social Media when it is more 22. No expertise
mainstream

23. Lack of leadership

8. I't doesnot fit into ClY rhhibdof fdedbhck £l tfn € S

9. No guaranteed results | 25. The fAnewnesso of it, go
10. The tools to measure and analyze Social 26. High degree of scepticism

Mediaar endét mature enough

11. We are in B2B and who wants to hear
about our boring product on a blog or
twitter

Source: www.|effbullas.com
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What are the subconscious signals your organization is giving

We dondét trust Wuewualue you;we personalize
we think you will Your coffee by putting
steal our pens. your name on it.
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